


Creating © Select partners
new bUSi ness This innovative and unique advertising medium
(o) ppo rtu n ities! was created by two of Canada’s most trusted market

leaders — Transcontinental and Yellow Pages Group.

Introducing the The Canadian Living | Yellow Pages™ directories
Canadian Living | Yellow Pages™ Special Prime Living Issue will present ideas
directories Special Prime and solutions to help your target market actively
Living Issue live the prime of their lives.

ir/a'nscontinental
4

A Yellow Pages Group

Pl ‘
Our target: Your client
The Canadian Living | Yellow Pages™ directories
Special Prime Living Issue targets high value potential
customers who are entering a transitional phase of their

lives and are looking for the best resources to take better

a
care of themselves and their close ones.

% I nn Ovative Target Customers

+ 45 - 65 years of age

and targeted y—

distribution « Healthy and Active

- Higher Household Income ($70K+)
The Canadian Living | Yellow Pages™ - Greater Toronto Area (Prime Living)
directories Special Prime Living Issue is - Greater Montreal Area (A pleine vie)

distributed FREE to the people you need to reach.

Metropolitan Toronto (West and East publications): 200,000 copies

Distributed FREE starting September 2009

To subscribers of Canadian Living and Good Times

In targeted locations like banks, grocery stores, spas, tennis, golf and sports clubs,
CCAC, community centres, etc.

At special events like trade shows and conferences

Free copies available on request (www.primeliving.ca)
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O A complete
advertising solution

This unique advertising solution features expert how
to articles, tips and advice, and a practical guide

B that leads consumers directly to your products
ving:

A Complete and services.
Guide for Boomers
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In addition to your presence in

the magazine, your business will

also benefit from exceptional online
exposure. That's added visibility you
can't get anywhere else!
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« Unique and proven concept

« Reference tool consumers will keep
- 5 categories, 30 to 40 headings

« Annual guide

- Editorial introduction for every
category.

A dynamic Website

« How-to tips and advice articles

- Search engine makes it easy to find your business
« And much more...

SNAP Guides Inc. is a division of Yellow Pages Group. Its role is to market new and innovative advertising
solutions being introduced by the partnership of Yellow Pages Group and Transcontinental Media. Snap

Guides reserves the right, at any time, to modify any and all content contained within this document without
i o = s ikl notice and without incurring any obligation.

9 The Canadian Living | Yellow Pages publication is an innovative advertising
7 medium that helps maximize your marketing efficiency and your ROI:

@ Select partners

Inspires trust and assurance in the information customers need to actively live in their prime,
while taking care of themselves and others.

Q A complete advertising solution

Provides savvy customers with an easy-to-consult guide that simplifies their research.

Quality clientele

Targets active customers with above average disposable income.

{)@ Innovative and targeted distribution

Reaches the right customers at the right place.

Call now! 1-866-916-SNAP (7627) or visit www.snap-guides.com





